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UEVE(®) UEVE(C) UEVI

Product Category  AD _ UDE(8] MC(e) MC(c] MC(A)
7

Portable Phone 1 Adl
Portable Phone 2 Ad2
Foundation Product 1 Ad3
Foundation Product 2 Ad4
Instant Noodle 1 AdS
Instant Noodle 2 Ad6

MDPlayer1  Ad7
MDPlayer2  Ad8
Shampoo 1 Ad9
Shampoo2  Ad10

Skin Care Product 1 Ad11
Skin Care Product 2 Ad12

Beer 1 Ad13
Beer 2 Ad14
Cold Remedie 1~ Ad15
Cold Remedie 2 Ad16
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UAR(C) UEME®) UEME(C) UEME(®)

0 29 16 20 15 13
10 4 7 41 31 6 19 16
10 2 20 39 44 4 6 10
8 0 37 30 39 2 0 10
0 7 11 21 26 3 19 11
11 5 7 63 37 1 35 23
9 1 24 21 63 7 8 14
16 2 21 20 49 4 6 14
6 1 18 51 38 7 10 19
9 10 2 81 52 1 15 17
10 9 56 42 28 0 4 4
11 2 54 16 46 5 5 10
1 9 8 21 28 4 22 28
23 8 35 27 23 1 25 23
11 0 59 2 65 5 0 6
9 9 10 23 50 9 7 13




. . ‘e, .
UARC) " i a2 a A" r.
'

3

.

L .0 @ UBME

Bl
MC(B)*.,
. Mca @i )

LUPS(B) .,

H .
w7 UEME®B) s,

*

Dimension Singular Values Principal inertias Chi-squares Percents
1 0.38678 0.14960 380.494 0.46737
2 0.22987 0.05284 134.396 0.16508
3 0.19575 0.03832 97.464 0.11972
4 0.16412 0.02694 68.510 0.08415
5 0.15055 0.02267 57.648 0.07081
6 0.09723 0.00945 24.045 0.02954
7 0.00174 0.00842 21.407 0.02629
8 0.07181 0.00516 13.117 0.01611
9 0.06124 0.00375 9.540 0.01172
10 0.05005 0.00250 6.371 0.00783
1 0.02107 0.00044 1.129 0.00139

0.32008 814.121
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Story Contents Understanding Process

Close up of product logo.R1,R2,R3
gppear * Soft skin care from Biore'
Puts product onto hand.

No.1: UEME(C)* Young. Her skin is
pretty.
Scenel

R1,R2,R3 apply the product to their
faces. ' You©ll feel the warmth from th
thermal pack in just 60 seconds,
R1,R2,R3 apply the pack to their faces
and relax. Dialogue: (R1)* It s so warm!
R1,R2R3wash their faces.

No.2: UEME (B)‘ | could tell that it s
warm by experimenting.’

No.3: UPS(B)* So, it heats up!’

No.4: UAR(C) ‘It looks nice and
warm.’ Scene2

R1,R2,R3 are all smiling.

Close up of R1.

Close up of R1,R2,R3.

NA*‘ See,look at that smooth skin.’
Dialogue: (RL,R2,R3)’ It sthe one!’

No.5: UEME(C) * Their skin looks
really soft

No.6: UEME(C)* Their skin looks soft
and pretty.
Scene3

* R1,R2,R3 are shopping.

Presenting new soft skin care from
Biore!

Close up of product

No.7: UAR(C) *‘ The girl look like
they re having fun.

No.8:UEME(B) ‘ The red package is
kind of cute.’

Scene4
UDFE(R) * Ithink I' Il binv it
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Goal comprehension <-- Goal awareness
Plan comprehension <--Plan awareness
Wish generation <-- Goal comprehension
Wish generation <-- Plan comprehension
Q1.1 <-- Goal awareness

Q1.2 <-- Goal awareness

Q2.1 <~ Goal comprehension

Q2.2 <-- Goal comprehension

Q3.1 <-- Plan awareness

Q3.2 <-- Plan awareness

Q4.1 <-- Plan comprehension

Q4.2 <-- Plan comprehension

Q4.3 <-- Plan comprehension

Q5.1 <-- Wish generation

Q5.2 <-- Wish generation

Q5.3 <-- Wish generation

Q5.4 <-- Wish generation

Q5.5 <-- Wish generation

Goal comprehension <- Plan comprehensi
Plan comprehension <- Goal comprehensi

0.448
0.448
0.137
0.803
0.619
0.889
0.738
0.877
0.689
0.817
0.741
0.866
0.874
0.789
0.856
0.871
0.900
0.905
0.568
0.464

0.387
0.466
0.152
0.879
0.721
1.000
1.000
1.250
0.858
1.000
1.000
1.162
1.275
1.000
1.115
1.131
1.145
1.222
0.559
0.471

7.760
6.575
1.316
7.364
17.355

25.420
19.236

25.165
25.420

33.858
27.395
28.606
28.825
9.926
6.575

Goal
Comprehension

Plan
Comprehension

What to say How to say
Design a desirable
understanding process.
Is target goal based on
/ functional benefit, or Plan. MC(B) Goal
| affectional benefit? comln N Ccoma
wpsE) <— U@Q
Is the brand superiority based on Nad
/ product-related, or UVER) < URVEQ)
/ non-product-related? \\
UDE®)

Atransitionof
Theme and layers of understanding







